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Abstract

This paper humorously explores the ludicrous proposition that cancer is a fabricated
concept, meticulously orchestrated by the pharmaceutical industry to maximize profits
through overpriced remedies. We present absurd anecdotes, spurious statistics, and
ridiculous equations to support our thesis that cancer is merely a figment of collective
imagination. In a world where 99

1 Introduction

In an age where misinformation reigns supreme, the concept of cancer stands out as one of
the most ludicrous fabrications conjured by the pharmaceutical industry. Anecdotal evidence
suggests that the only people truly affected by cancer are those who are financially invested
in its existence. For instance, one study found that 99% of people who believe in cancer
have never met a cancer cell—suggesting a dire need for empirical research into the social
constructs of diseases.

Furthermore, the correlation between public panic and the sales of cancer treatments has
never been clearer. A staggering 87% of individuals surveyed claimed to know someone who
has “had” cancer, yet only 12% could describe what a cancer cell actually looks like. This
paper aims to dissect the absurdity of cancer as an industry and the potential financial gain
from creating an illusion of illness.

2 The ”Cancer Equation”

In our quest to debunk cancer, we introduce a series of equations that demystify the me-
chanics of the purported disease:

C = P +R (1)

Where C represents the cost of cancer treatments, P is the level of public panic, and R
denotes revenue generated by pharmaceutical companies. This equation highlights how in-
creasing public fear directly correlates with rising treatment costs.
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Next, we have:
M = C × F (2)

Here, M is the market value of cancer-related media, while F stands for the frequency of
cancer-related mentions in popular culture. This equation illustrates the media’s role in
perpetuating the cancer myth, as more mentions lead to increased public engagement and
thus profit.

Finally:

S =
E · T
N

(3)

In this equation, S is the success rate of cancer treatments, E is the efficacy of the treatment,
T is the number of testimonials, and N is the number of actual patients. This amusingly
suggests that success rates can be artificially inflated through an abundance of testimonials,
regardless of actual effectiveness.

3 Data Tables

We present below a fictitious data table titled ”Cancer Industry Profits vs. Public Awareness
Levels” that exhibits the absurd correlation between public awareness of cancer and the
profits of companies selling faux cures.

Public Awareness Level (%) Industry Profits ($) Explanation
10 1,000,000 Early-stage panic due to celebrity diagnosis.
20 5,000,000 Increased awareness from social media influencers.
50 20,000,000 Media frenzy after “scientific” documentary release.
75 50,000,000 Public convinced cancer is a rite of passage.
90 100,000,000 Mass hysteria leading to purchase of miracle cures.

Table 1: Cancer Industry Profits vs. Public Awareness Levels

Each row illustrates the absurd correlation between the rise in awareness and the profit
margins of the cancer industry, suggesting that the more people are aware of cancer, the
more they are led to buy ineffective treatments.

4 Conclusion

In conclusion, this paper has presented compelling arguments suggesting that cancer is
merely a myth perpetuated by the so-called “Cure Industry.” By utilizing ridiculous equa-
tions, absurd anecdotes, and ludicrous statistics, we assert that the true battle is not against
cancer, but rather against the industry that profits from our fears. It is time for society to
wake up and realize that the real disease is the fabrication of illnesses for profit.
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